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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Digital Marketing Planning Manager – Mat Cover

	Function: Department
	Performance Marketing

	Location:
	Manchester / Milton Keynes

	Reporting to: Reporting To
	Head of Digital Marketing

	Effective Date:irect Reports
	

	Financial Scope/Operating Budget/Revenue (P&L)
	N/A

	Old DPG Grade/New DPG Band:
	



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Digital Marketing Planning Manager role is responsible for supporting strategic excellence and performance growth by working with the Head of Digital Marketing to craft and execute integrated media plans across YouTube, paid social, search, and display channels. 
This role works closely between internal departments and external partners to ensure media activities are consistent with overall marketing plans that amplify brand impact.
By applying test-and-learn frameworks and audience targeting activities, the position plays a pivotal role in translating media investment into measurable business outcomes.

	Key Responsibilities/Job Tasks:
Considerable:
· Work with Head of Digital Marketing to develop integrated media plans across YouTube, paid social (Meta, TikTok, Snapchat, etc.), search (Google Ads, Bing), and display.
· Collaborate with internal teams and external partners to align media strategy with broader marketing goals.
· Identify opportunities for innovation and growth within performance channels.
Often:
Audience Activation & Segmentation
· Build and optimise audience strategies using first-party and third-party data.
· Partner with CRM and analytics teams to refine targeting and personalisation.
· Ensure audience strategies are compliant with data privacy regulations.
Testing & Optimization
· Design and implement A/B and multivariate tests across platforms.
· Analyse performance data to uncover insights and inform future planning.
Reporting
· Report on Spend vs Budget per channel on a monthly basis and work with finance to reconcile costs.
· Analyse performance data to uncover insights and inform future planning.
Sometimes:
· Monitor campaign performance and deliver actionable insights.
· Create clear, concise reporting dashboards and presentations for stakeholders.
· Stay up to date with platform changes, trends, and best practices.

	Financial Scope/Operating Budget/Revenue (P&L) 
Please complete if this job has financial responsibility?
N/A


The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.
	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
Please provide details of the level of responsibility the role has for setting strategy: (Please indicate if a role has accountability for setting or inputting into a specific strategy e.g., a Functional Strategy, please confirm if it is Significant)

While the role does not define overall marketing strategy, it provides essential support by reviewing performance data, initiating analysis and providing insights that inform digital media planning and contribute to broader business decision-making.

	Business Knowledge
Please provide details of how much business knowledge the role requires as a minimum requirement i.e. how much internal knowledge of the business is required, and how much if any external commercial awareness is required? Which teams does the role work closely with?

There is no minimum requirement for existing business knowledge, however previous experience working as a media planner or as a biddable media expert would be advantageous. 

	Problem solving
Please provide details of how the role resolves problems/issues on a daily basis: e.g. Does the role use straightforward common sense? Does the role make straight forward judgements and is guided by precedents? Does the role evaluate multiple sources of information in complex or novel situations?

This role requires strong problem-solving abilities, with a focus on interpreting performance data from multiple digital sources to support planning decisions. The Digital Marketing Planning Manager will work closely with digital analyst to identify any issues and provide recommendations on how to resolve problems. Effective time management and the ability to balance multiple stakeholders and competing priorities are essential to deliver timely, relevant, and data-informed guidance in accessible format that supports media planning.

	Decision making
What level of decision making is required of the role and on what decisions does it impact? E.g. there is little requirement for decision making in the role, or role makes decisions within defined procedures, or role makes decisions outside of established procedures but within a policy framework, or role makes decisions within broad business guidelines where there are few or no policies available.
The role makes day-to-day decisions related cross-channel to creative execution independently, as needed.

	Communication
Please outline the type of communication skills required: e.g. is basic common courtesy required, or regular exchange of factual information, or are influencing or negotiation skills required as an essential requirement of the role?
The ability to build rapport with internal colleagues and external partners is critical for success in the role. The role is required to interpret complex data to understand problems and subsequently communicate requirements to other stakeholders across the business. 



	Innovation
To what extent does the role contribute to and manage change, e.g., suggest improvements to products/processes or contributes useful ideas or regularly recommends improvements on existing procedures and quality within own area, or develops/adapts new existing processes for increased quality/efficiency or continuously searches for improvements in techniques which add value to the business and has full responsibility and accountability for implementing these.

The role requires a proactive and improvement-oriented mindset, with a strong emphasis on an active role in keeping up to date with industry trends and making suggestions to improve Domino's processes.


Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)
Note: This may differ from the current job holder’s own skills and experience
	JOB SPECIFICATIONS

	Degree/Professional Qualification
	Education Bachelor’s degree in Marketing, Business, Communications, or a related field (Master’s preferred but not essential).
Professional Experience proven experience in performance marketing, media planning, with understanding of affiliate marketing.
Certifications (Preferred) Google Ads Certification, Meta Blueprint, or similar credentials.

	Knowledge
	Industry Knowledge Understanding of the competitive landscape, consumer behaviour, and digital trends within the QSR sector.

	Skills/Ability
	· Proficiency in data analysis tools (e.g., Google Analytics, Adobe Analytics, Excel, Looker Studio)
· Ability to prioritise projects based on reward/effort is key for this role.
· Ability to interpret campaign performance metrics (CTR, CPA, ROAS, LTV)
· Demonstrable ability to support development of multi-channel performance marketing strategies (Search, Social, Display, Affiliate, Programmatic)
· Strong communication skills and ability to translate complexed data to multiple stakeholders are essential.
· Excellent project management skills are vital for the success in this role.
· Ability to manage the execution of incrementality testing roadmap is key.
· Audience segmentation and digital marketing targeting strategies	Comment by Olga Brown: What’s the desired outcome?	Comment by Polly Nash: I think this is okay as it talks specifically about targeting strategies. Let me know if you want me to rephrase	Comment by Olga Brown: Thank you Polly - when we speak about ‘the marketing targeting strategies’ is the expectation that the role will develop or execute those strategies please?
· Understanding of attribution models.
· Strong presentation skills to present campaign results and strategic recommendations
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