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	Job Title
	Innovation Analyst

	Function / Department
	Digital (Marketing)

	Location
	Manchester/Milton Keynes

	Reporting To
	Customer/Consumer Analytics Manager

	Date
	March 2026



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:
The Innovation Analyst plays a key role in enabling the business to make informed, evidence-based decisions on new product development, launch performance, and optimisation. The role combines advanced analytics, customer insight, and commercial understanding to evaluate how new products perform in the market and how they are perceived by customers. Using advanced analysis and incrementality modelling, the Innovation Analyst assesses whether new products generate genuine growth or displace existing demand, providing a clear view of their true commercial impact. This includes analysing customer sentiment, product mix, repeat purchase behaviour, and broader performance trends to understand both immediate and sustained success.

Operating at the intersection of commercial insight and data science, the role supports a test-and-learn culture by designing and analysing experiments, interpreting complex datasets, and translating findings into actionable recommendations. By working closely with cross-functional teams, the Innovation Analyst ensures robust and consistent evaluation of innovation activity, helping the organisation invest in products and propositions that enhance customer experience, drive incremental revenue, and support longer-term growth. The role ultimately improves the quality and confidence of innovation decision-making by turning data, modelling, and customer understanding into clear, commercially focused insight.


	Key Responsibilities/Job Tasks:
· Innovation Performance Analysis
· Partner with Finance to analyse the commercial performance of new products, promotions, and innovation trials against agreed success measures.
· Assess whether new products are genuinely incremental to the business or whether they are substituting existing product sales.
· Evaluate product mix impact, including the effect of new products on category balance, average transaction composition, and broader portfolio performance.
· Monitor repeat purchase rates and customer re-engagement to determine whether products have sustainable appeal beyond initial launch.
· Track launch and post-launch performance trends, identifying early indicators of success, underperformance, or cannibalisation.
· Customer & Sentiment Insight
· Analyse customer sentiment relating to new products using available feedback, survey data, reviews, complaints, and behavioural signals.
· Identify the drivers of positive and negative customer perception and summarise the implications for future product development.
· Work with customer, marketing, and digital insight sources to build a rounded understanding of customer reaction to innovation activity.
· Support the business in understanding which product attributes, propositions, or experiences most influence adoption and repeat behaviour.
· Commercial Insight & Reporting
· Produce clear, timely reporting on new product performance for stakeholders across commercial, marketing, digital, and leadership teams.
· Build and maintain dashboards, scorecards, and analytical frameworks to monitor launch effectiveness and innovation health.
· Translate complex analytical findings into practical recommendations that can be acted on by non-technical stakeholders.
· Support test-and-learn activity by measuring the outcomes of innovation pilots, limited-time offers, and launch experiments.
· Cross-Functional Collaboration
· Work closely with product, marketing, category, finance, customer insight, and data teams to align measures of success and ensure robust evaluation.
· Contribute analytical input into innovation planning, launch readiness, and post-launch review processes.
· Provide insight that supports prioritisation of future innovation opportunities and refinement of product propositions.
· Ensure analysis is aligned to wider commercial goals and strategic priorities.
· Continuous Improvement
· Help improve the methods, frameworks, and tools used to evaluate innovation performance.
· Recommend enhancements to data sources, reporting approaches, and success metrics where they would improve decision quality.
· Support a culture of evidence-based innovation by encouraging clear hypotheses, measurable outcomes, and post-launch learning.
· Stay aware of external trends in customer behaviour, product innovation, and analytics best practice, applying relevant learning where appropriate.


	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable) n/a
Please complete if this job has financial responsibility?
· No direct budget ownership is expected in most cases for this role.
· The role is likely to influence commercial decisions through analysis of innovation performance, launch effectiveness, and product portfolio impact.
· May support business cases, investment decisions, and prioritisation by quantifying revenue impact, incrementality, and repeat purchase outcomes.



The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS

	Strategic Responsibility
Please provide details of the level of responsibility the role has for setting strategy: (Please indicate if a role has accountability for setting or inputting into a specific strategy e.g., a Functional Strategy, please confirm if it is Significant)

· Contributes analytical input into innovation and product strategy through evidence-based assessment of customer response and commercial performance.
· Supports decision-making on which new products, propositions, or concepts should be scaled, refined, repeated, or discontinued.
· Provides insight into how innovation contributes to broader growth, customer engagement, and category strategy.
· Likely to have input into functional strategy, particularly around innovation measurement, launch evaluation, and customer insight, rather than full ownership of strategy.

	Business Knowledge
Please provide details of how much business knowledge the role requires as a minimum requirement i.e. how much internal knowledge of the business is required, and how much if any external commercial awareness is required? Which teams does the role work closely with?

· Requires a solid understanding of how the business measures product performance, customer behaviour, sales mix, and commercial outcomes. 
· Needs good internal knowledge of product launches, innovation processes, promotional activity, and trading performance. 
· Requires external commercial awareness of consumer trends, competitor activity, and evolving customer expectations. 
· Must understand how customer sentiment and behavioural metrics link to commercial performance. 
· Likely to work closely with: 
· Marketing
· Category / Product / Innovation teams
· Finance
· Customer insight / research teams
· Digital / data / analytics teams
· Senior commercial stakeholders
· Understanding of: 
· Incrementality and causal inference principles
· Customer behaviour modelling (repeat, retention, cohort analysis)
· Product mix and cannibalisation analysis
· Test-and-learn frameworks and experimentation design
· Awareness of how advanced analytics drives business value and decision-making.


	Problem solving
Please provide details of how the role resolves problems/issues on a daily basis: e.g. Does the role use straightforward common sense? Does the role make straight forward judgements and is guided by precedents? Does the role evaluate multiple sources of information in complex or novel situations?

· Solves moderately complex business problems by evaluating multiple data sources and identifying meaningful patterns and causes.
· Assesses whether product performance is due to genuine demand creation, switching from existing products, launch mechanics, pricing, or customer experience.
· Uses judgement to distinguish short-term launch spikes from sustainable behaviour such as repeat purchase and loyalty.
· Handles ambiguity where customer sentiment and commercial performance do not immediately align.
· Balances analytical rigour with practical commercial recommendations.
· Applies advanced analytical and statistical techniques, including modelling, to solve complex and ambiguous business problems.
· Evaluates multiple sources of data (transactional, behavioural, customer feedback) to determine true product performance.
· Determines whether observed performance is driven by:
· genuine demand creation
· switching/cannibalisation
· promotional or launch effects
· Selects appropriate modelling approaches where standard reporting is insufficient.

	Decision making
What level of decision making is required of the role and on what decisions does it impact? E.g. there is little requirement for decision making in the role, or role makes decisions within defined procedures, or role makes decisions outside of established procedures but within a policy framework, or role makes decisions within broad business guidelines where there are few or no policies available.
· Makes decisions within established analytical frameworks and agreed success measures.
· Exercises judgement on methodology, interpretation of findings, and recommendation of actions.
· Influences decisions on product continuation, refinement, scaling, or future test design.
· Supports stakeholders in making commercial decisions by presenting evidence on incrementality, mix impact, and customer response.
· Typically operates within business guidelines, but may need to advise in areas where precedent is limited for new products or test concepts.
· Uses model outputs and statistical evidence to influence high-value commercial decisions (e.g. product continuation, scale, or withdrawal).
· Recommends actions based on incrementality, repeat behaviour, and customer impact, not just topline sales.
· Exercises judgement in balancing model outputs with commercial context and practical constraints.

	Communication
Please outline the type of communication skills required: e.g. is basic common courtesy required, or regular exchange of factual information, or are influencing or negotiation skills required as an essential requirement of the role?
· Communicates analytical findings clearly to both technical and non-technical audiences.
· Regularly explains product performance, customer sentiment, and behavioural outcomes in a concise and commercially relevant way.
· Uses influencing skills to ensure stakeholders understand the implications of insight and act on recommendations.
· Produces high-quality written reporting, presentations, and dashboards for cross-functional stakeholders.
· May need to challenge assumptions constructively where evidence suggests a different course of action.

	Innovation
To what extent does the role contribute to and manage change, e.g., suggest improvements to products/processes or contributes useful ideas or regularly recommends improvements on existing procedures and quality within own area, or develops/adapts new existing processes for increased quality/efficiency or continuously searches for improvements in techniques which add value to the business and has full responsibility and accountability for implementing these.

· Contributes directly to innovation effectiveness by identifying what is and is not working in new product launches.
· Recommends improvements to measurement frameworks, launch evaluation methods, and insight generation processes.
· Supports a test-and-learn approach by creating robust feedback loops from launch to learning.
· Helps improve the quality of innovation decisions by combining customer sentiment, behavioural metrics, and commercial analysis.
· Encourages continuous improvement in how the business understands and measures product innovation success.



Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	JOB SPECIFICATIONS

	Degree/Professional Qualification
	· Degree in a relevant subject such as Business, Economics, Marketing, Data Analytics, Statistics, Mathematics, or a related discipline is desirable.
· Equivalent analytical or commercial experience may be considered in place of formal qualifications.
· Additional training or certifications in analytics, insight, or data visualisation would be advantageous.

	Knowledge
	· Understanding of product performance analysis and commercial KPI measurement.
· Knowledge of customer behaviour, sentiment analysis, repeat purchase, and retention-related metrics.
· Familiarity with incrementality, cannibalisation, basket or mix analysis, and post-launch performance evaluation.
· Awareness of how innovation performance should be assessed in a customer-led, commercially driven business.
· Knowledge of reporting and dashboarding approaches that support decision-making.
· Good commercial awareness and understanding of how insight drives action.

	Skills/Ability
	· Strong analytical and problem-solving capability.
· Able to interpret multiple data sources and turn them into clear business recommendations.
· Strong Excel, SQL skills
· Experience with Python or other modelling tools would be an advantage
· Experience with BI/reporting tools such as Power BI or similar is likely to be beneficial.
· Strong numerical reasoning and attention to detail.
· Able to identify patterns in customer and product performance data.
· Confident communicator who can present insight clearly and credibly to stakeholders.
· Good stakeholder management and cross-functional collaboration skills.
· Able to work independently, manage priorities, and deliver to deadlines.
· Curious, commercially minded, and motivated by using evidence to improve innovation outcomes.
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