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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Marketing Graduate 
(24-month fixed term contract)

	Function: Department
	Marketing

	Location:
	Milton Keynes

	Reporting to:
	Senior Campaign Manager

	Effective Date:
	September 2026



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:

Over the 24‑month programme, the graduate will complete four rotations in the CMO group, such as CRM, National Marketing, Paid Media, Data Analytics, Insights, etc. (exact rotations to be defined) with the aim to contribute to live business projects, and bring fresh ideas, curiosity, and analytical thinking to the team. While also upskilling the individual on the day to day running of a billion-pound business.


	Key Responsibilities/Job Tasks:

· Support marketing teams across rotations with key projects and day‑to‑day responsibilities. 
· Lead specific graduate level projects within each rotation, taking end-to-end ownership under guidance. ‑level projects within each rotation, taking end‑to‑end ownership under guidance. 
· Collaborate with multiple functions to support the delivery of the graduate project, working with initiative and tenacity to find the right stakeholders to support delivery.
· Analyse performance data, summarising insights and making recommendations for optimisation. 
· Contribute creative ideas to campaigns, customer engagement activity, and process improvements. 
· Present findings and project updates to line managers and wider stakeholders. 


	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable)
n/a 

	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
This role gets visibility of the strategic marketing planning but does not hold responsibility for setting strategy.


	Problem solving
Uses sound judgement based on subject matter knowledge gather through university studies, internal on-the job training, data available, and set business precedents. Graduates will solve day‑to‑day problems with support from the line manager and team specialists.


	Business knowledge 
Developing understanding of the Domino’s business model, customer base, brand positioning, and digital capabilities.


	Decision making
Makes decisions within established guidelines. Broader decisions will be made under supervision


	Communication
Requires strong verbal and written communication skills. Ability to present clearly to stakeholders across teams. Influencing skills will be developed and applied when sharing insights or recommendations.


	Innovation
Expected to contribute fresh thinking, propose improvements to existing marketing processes, and suggest ideas that enhance business performance and customer experience.

	JOB SPECIFICATION

	1. Professional Qualification(s)
	Recent graduate with a degree, ideally in Marketing, Business, Digital, Data, Psychology or related discipline.

	2. Knowledge
	Basic understanding of core marketing principles and digital marketing concepts.

	3. Skills/Ability
	· Strong attention to detail and accuracy
· Analytical mindset; comfortable working with data to identify trends and opportunities
· Written and verbal communication skills with ability to tailor messages depending on the audience, up to and including SLT level audience
· Research skills - curious, proactive and eager to learn about multiple areas of marketing 
· Creative thinking with a customer‑focused approach. 
· Managing projects 
· Prioritisation and time management skills to achieve goals within agreed timescales. 
· Relationship building – able to develop effective working relationships
· Influencing skills up to and including SLT level audience
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