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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Campaign Manager (12-Month Fixed-Term Contract - Maternity Cover)

	Function: Department
	Brand & Online – Campaign Management 

	Location:
	Domino's UK & Ireland Support Centre – hybrid working

	Reporting to: Reporting To
	Senior Campaign Manager

	Effective Date: irectReports
	Effective Date: January 2027  |  Direct Reports: 0

	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable)

	No direct budget ownership. Supports the Senior Campaign Manager with day-to-day budget tracking and PO management for campaigns, product launches and supplier activity.

	Old DPG Grade/New DPG Band:
	TBC - to be confirmed by People/Reward team



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:
Support the smooth, accurate delivery of campaigns and product launches so they land seamlessly for customers and franchisees. Working under the direction of the Senior Campaign Manager, this role helps ensure activity is delivered on time, on budget, compliant with relevant regulations, and accurate in every detail.

	Key Responsibilities/Job Tasks:

· Own the management of core product listings and printed marketing materials - helping brief, check accuracy and maintain version control so materials are always current. (Considerable)
· Support delivery of internal and franchisee communications for campaigns, helping ensure messaging is clear, consistent and lands in good time. (Considerable)
· Support campaign and product launches by coordinating with cross-functional teams (marketing, operations, supply chain, IT, franchisees) to help ensure successful go-lives. (Often)
· Provide day-to-day project management support across trading campaigns, brand campaigns and supplier activations - assisting with timing plans, stakeholder coordination and compliance checks. (Considerable)
· Help build and maintain launch plans, critical paths and risk/issue logs, flagging risks to the Senior Campaign Manager in good time. (Often)
· Support governance meetings and status updates to help keep cross-functional workstreams aligned. (Regular)
· Act as a first point of contact for day-to-day queries relating to campaign activity, escalating more complex issues with a recommendation to the Senior Campaign Manager. (Sometimes)
· Support post-launch and post-campaign reviews, helping capture learnings to improve future processes. (Sometimes)







The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
The role has no accountability for setting strategy. It supports delivery of the marketing plans, campaign strategy and product launch strategy set by the Senior Campaign Manager and wider team, executing agreed activity accurately and on time.


	Business Knowledge
Requires good working knowledge of Domino's marketing processes, campaign calendar and product range, plus awareness of relevant advertising and food marketing regulations. Works closely with the internal creative department (Big Dip Studio), Innovation, Supply Chain, Legal & Compliance, Local Marketing, and media agency. Limited requirement for external commercial/market awareness beyond day-to-day execution.

	Problem solving
Resolves routine day-to-day issues (e.g. minor material errors, launch timing clashes, franchisee queries) using established processes and precedent. For more complex issues – such as conflicting priorities or compliance queries - the role gathers relevant information and escalates to the Senior Campaign Manager for a decision.



	Decision making
Makes decisions within clearly defined processes and guidelines (e.g. routine sign-off checks, standard launch readiness steps). Decisions outside of established procedure, or with wider business impact, are escalated to the Senior Campaign Manager.



	Communication
Regular exchange of factual, time-critical information is essential, including clear written updates, campaign communications and status reports. The role also requires clear, professional communication with cross-functional colleagues and franchisees to keep activity on track.



	Innovation
Expected to look for ways to improve the accuracy, speed and consistency of day-to-day campaign and product operations - for example suggesting refinements to briefing templates or communication formats - and shares these ideas with the Senior Campaign Manager for implementation.




Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	PERSON SPECIFICATION

	1. Professional Qualification(s)
	•  Educated to degree level or equivalent relevant experience.
•  A marketing, business or project management qualification is desirable but not essential.

	2. Knowledge
	•  Good understanding of marketing operations and campaign delivery within a fast-paced, multi-stakeholder environment.
•  Awareness of the QSR, retail or FMCG sector is helpful, ideally including some exposure to a franchised business model.
•  Basic awareness of advertising and food marketing compliance requirements is an advantage.
•  Understanding of how campaigns and product launches move from brief through to in-store execution.
•  Some exposure to working with agencies or suppliers (creative, production, or similar) is helpful.

	3. Skills/Ability
	•  Strong organisational skills, able to support multiple concurrent workstreams and meet deadlines.
•  Good attention to detail, particularly when checking materials before they go live.
•  Solid project management skills, including timeline tracking and basic risk/issue management.
•  Confident, professional communication with colleagues, senior stakeholders and franchisees.
•  Clear, concise written and verbal communication skills.
•  Calm, methodical approach to troubleshooting day-to-day issues.
•  Comfortable following legal/compliance checklists and processes.
•  Proficient in standard MS Office and project tracking tools (e.g. Excel, PowerPoint, project trackers).
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