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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Local Marketing Manager

	Function: Department
	Operations

	Location:
	Milton Keynes / Manchester

	Reporting to: Reporting To
	Hayley Pryde

	Effective Date: irectReports
	01/06/2026

	Financial
Scope/Operating Budget/Revenue (P&L) (If Applicable)

	

	DPG Band:
	Band E



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:

The Local Marketing Manager is responsible for supporting franchisees by developing clear, insight‑led local marketing recommendations that drive order growth, strengthen brand presence and support profitable performance at a local level.

Working within established local marketing strategies and frameworks, the role partners closely with franchisees to analyse performance, identify opportunities and recommend effective local marketing activity across the full marketing mix. Execution of agreed activity sits with franchisees and their suppliers; this role focuses on planning support, optimisation, capability‑building and continuous improvement. 

Success in this role will be underpinned by a strong understanding of digital marketing, including the ability to translate digital insight into commercially effective local marketing strategies, with a particular focus on data‑led performance, customer acquisition and evolving platform capability.


	Key Responsibilities/Job Tasks:

Please list the most important responsibilities (with a breakdown of Frequency against each e.g, sometimes, often, considerable etc).


Franchisee Support & Relationship Management
· Act as a key point of contact for franchisees on local marketing activity, providing guidance, support and day‑to‑day account management.
· Build effective working relationships with franchisees to support adoption of agreed local marketing recommendations.
· Support franchisees through key trading periods, local campaigns and new store openings by providing clear marketing guidance and best‑practice recommendations.
· Escalate risks, issues or opportunities to senior colleagues where appropriate.

Local Marketing Planning & Recommendations
· Develop insight‑led local marketing recommendations aligned to the local marketing strategy and national priorities. 
· Use performance data, customer insight and local market understanding to recommend appropriate channel mix, messaging and timing. 
· Ensure recommendations integrate digital activity appropriately alongside CRM, media, in‑store, outdoor and community activity. 
· Support franchisees in understanding how recommended activity contributes to order growth and profitability.

Performance, Analysis & Optimisation
· Review and interpret campaign and trading performance using agreed dashboards, with a focus on demand generation, ROI and profit impact.
· Identify trends, opportunities and under‑performance, translating insight into clear recommendations for future activity. 
· Lead the preparation of marketing reviews and performance updates for franchisees, focusing on learnings and optimisation rather than delivery management.

Toolkits, Knowledge Sharing & Capability Building
· Develop and maintain local marketing toolkits, guidance and templates to support consistent and effective franchisee execution. 
· Contribute to and present on Marketing Academy webinars, sharing best practice, insight and learning with franchisees. 
· Support workshops and knowledge‑sharing sessions that build franchisee confidence and capability in local marketing, including digital elements.

Collaboration & Governance
· Work closely with Digital, Data and Design teams to inform recommendations and toolkits. 
· Liaise with third‑party agencies where required to support understanding of recommended approaches. 
· Ensure all guidance and materials comply with brand standards, data protection and company policies.



















The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
Please provide details of the level of responsibility the role has for setting strategy: (Please indicate if a role has accountability for setting or inputting into a specific strategy e.g., a Functional Strategy, please confirm if it is Significant)

· The role has input into local marketing plans and initiatives within an established Local Marketing Strategy and national frameworks. 
· Does not have accountability for setting functional or enterprise strategy. 
· Responsible for translating strategic direction into clear, insight‑led local marketing recommendations for franchisees. 
· Feeds performance insight, franchisee feedback and local market learning back into senior stakeholders to inform future strategy development.
· The role requires a strong understanding of digital marketing, including the ability to translate digital insight into commercially effective local marketing strategies, with a particular focus on data‑led performance, customer acquisition and evolving platform capability.


	Business Knowledge
Please provide details of how much business knowledge the role requires as a minimum requirement i.e. how much internal knowledge of the business is required, and how much if any external commercial awareness is required? Which teams does the role work closely with?

· Requires good internal knowledge of the brand, customer proposition, local marketing frameworks and franchise operating model. 
· Requires a sound understanding of how local marketing activity supports order growth, customer engagement and profitable performance for both franchisees and DPG. 
· Working knowledge of digital marketing and CRM, applied as part of a broader local marketing mix rather than as a specialist focus. 
· External awareness of local marketing best practice and digital trends sufficient to inform recommendations and toolkits. 
· Works closely with: 
· Local Marketing team
· Digital, CRM and Media teams
· Data & Insights
· Design Studio
· Franchisees and selected third‑party agencies


	Problem solving
Please provide details of how the role resolves problems/issues on a daily basis: e.g. Does the role use straightforward common sense? Does the role make straight forward judgements and is guided by precedents? Does the role evaluate multiple sources of information in complex or novel situations? Does the role use other skills for problem solving? Does the role require advanced analytical thinking to develop innovative solutions to problems?

· Resolves routine and moderately complex issues using established processes, data and best‑practice guidance. 
· Uses analytical thinking to interpret performance data and identify trends, risks and opportunities. 
· Makes sound, straightforward judgements based on precedents and available insight when shaping marketing recommendations. 
· Evaluates multiple sources of information (performance reports, customer insight, franchisee input) to recommend improvements. 
· Escalates complex, novel or high‑risk issues to senior colleagues where judgement exceeds defined parameters.


	Decision making
What level of decision making is required of the role and on what decisions does it impact? E.g., there is little requirement for decision making in the role, or role makes decisions within defined procedures, or role makes decisions within broad business guidelines where there are few or no policies available.

· Makes decisions within defined procedures, strategies and brand frameworks. 
· Recommends local marketing approaches, priorities and optimisations rather than authorising or owning execution. 
· Decisions primarily impact the quality, relevance and effectiveness of local marketing recommendations provided to franchisees. 
· Influences franchisee decision‑making through insight and guidance, without direct authority over spend or delivery. 
· Escalates decisions outside of agreed frameworks to senior leadership



	Communication
Please outline the type of communication skills required: e.g., is basic common courtesy required, or regular exchange of factual information, or are influencing or negotiation skills required as an essential requirement of the role?

· Requires regular exchange of information with franchisees and internal teams. 
· Strong influencing and advisory communication skills required to encourage adoption of recommendations. 
· Confidence presenting marketing insight, local marketing toolkits and best practice through meetings and Marketing Academy webinars. 
· Ability to translate performance data into clear, practical messages for non‑technical audiences. 
· Builds credibility and trust through clear, consistent and professional communication.


	Innovation
To what extent does the role contribute to and manage change, e.g., suggest improvements to products/processes or contributes useful ideas or regularly recommends improvements on existing procedures and quality within own area, or develops/adapts new existing processes for increased quality/efficiency or continuously searches for improvements in techniques which add value to the business and has full responsibility and accountability for implementing these.

· Regularly suggests improvements to local marketing guidance, toolkits and ways of working. 
· Contributes ideas that improve quality, consistency and effectiveness of franchisee marketing execution. 
· Supports the adoption of new tools, templates and processes introduced by the wider marketing function. 
· Identifies opportunities to refine recommendations based on performance insight and franchisee feedback. 
· Lead innovation and change within the local marketing function through the effective use of digital marketing, translating data‑led insight into improved performance, stronger customer acquisition and more commercially effective local strategies.
· Champion the adoption and evolution of digital platforms, driving new capabilities and ways of working that support sustainable growth.



Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	PERSON SPECIFICATION

	1. Professional Qualification(s)
	· Degree or equivalent experience in Marketing, Business or a related discipline. 
· Professional marketing qualification (e.g. CIM) desirable.


	2. Knowledge
	· Experience supporting local marketing activity in a multi‑location or franchise environment 
· Good understanding of how local marketing recommendations drive order growth, customer engagement and profitable performance 
· Working knowledge of digital marketing and CRM, applied as part of a broader local marketing mix 
· Understanding of brand governance, compliance and best‑practice frameworks
· Strong digital marketing capability, with experience using data‑led insight to drive performance, customer acquisition and continuous improvement.

	3. Skills/Ability
	· Strong ability to analyse performance data and translate it into clear, practical marketing recommendations 
· Confidence presenting recommendations, toolkits and best practice to franchisees via meetings and webinars 
· Commercial awareness, with the ability to consider order count and profitability when shaping advice 
· Strong relationship‑building and stakeholder communication skills 
· Well‑organised, with the ability to manage multiple franchisee relationships and priorities simultaneously
· Ability to lead innovation and change through the effective adoption of evolving digital platforms and tools.
· Commercially minded, with the judgement to translate digital opportunity into practical, franchisee‑focused outcomes.
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