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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Head of Insights

	Function: Department
	Digital & Data

	Location:
	Milton Keynes or Manchester

	Reporting to: Reporting To
	Digital & Data Director

	Effective Date: irectReports
	ASAP

	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable)

	

	DPG Band:
	Band C



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	The strategic Head of Insights will lead the development of a customer-first insights strategy that drives commercial performance across Domino’s UK & ROI business. This role will use market intelligence, customer segmentation, customer data and web analytics to inform strategic decisions and support the teams in driving growth. By translating complex data into clear, actionable recommendations, the role will influence senior stakeholders and help shape initiatives that grow market share, increase frequency, and enhance customer lifetime value.

	Key Responsibilities/Job Tasks:

Market & Commercial Insights
· Monitor market dynamics and competitor activity to influence Domino’s strategy
· Monitor evolving consumer needs in the UK and internationally
· Deliver market share analysis and competitive benchmarking to identify growth opportunities and threats.
· Provide commercial insights to growth strategy
· Work with International teams to bring best practice into UK & ROI
Strategic Decision Support
· Translate complex data into clear, compelling narratives for senior stakeholders and board-level presentations.
· Support Strategy Director in developing 5 year plan and annual budget process
· Influence cross-functional teams with data-led recommendations that drive business outcomes.
Customer Strategy & Insights: 
· Champion the use data to deliver strategic decision making.
· Develop and lead customer segmentation, behavioural analysis, and lifetime value modelling to inform loyalty and engagement strategies
· Partner with CRM and digital teams to optimise business performance.

Team Leadership & Collaboration
· Build and lead a high-performing insights and analytics team.
· Embed data-driven thinking across the business to support long-term competitive advantage.
· Collaborate closely with Marketing, Digital, Finance, Operations, and external partners to embed insights into everyday decision-making.



The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
Please provide details of the level of responsibility the role has for setting strategy: (Please indicate if a role has accountability for setting or inputting into a specific strategy e.g., a Functional Strategy, please confirm if it is Significant)

· Deliver market, customer and trading data to inform growth strategy
· Define and lead the customer insights strategy to drive commercial growth and customer loyalty.
· Translate data into strategic recommendations that influence senior decision-making.


	Business Knowledge
Please provide details of how much business knowledge the role requires as a minimum requirement i.e. how much internal knowledge of the business is required, and how much if any external commercial awareness is required? Which teams does the role work closely with?

· Understanding market dynamics, customer behaviour, and competitive landscape.
· Expertise in customer segmentation, loyalty drivers, and visit frequency optimisation.
· Strong grasp of commercial levers including pricing, promotions, and menu performance.
· Knowledge of market share analytics and benchmarking to inform strategic positioning.
· Ability to connect data insights to business strategy, brand growth, and operational execution.

	Problem solving
Please provide details of how the role resolves problems/issues on a daily basis: e.g. Does the role use straightforward common sense? Does the role make straight forward judgements and is guided by precedents? Does the role evaluate multiple sources of information in complex or novel situations? Does the role use other skills for problem solving? Does the role require advanced analytical thinking to develop innovative solutions to problems?

· Identify and solve complex business challenges using data-driven insights, from declining customer retention to shifting market dynamics.
· Uncover root causes and inform strategic interventions across pricing, promotions, and customer experience.
· Translate ambiguous problems into structured analysis, enabling clear decision-making and measurable impact.
· Collaborate cross-functionally to embed insight-led solutions into commercial, operational, and digital strategies.

	Decision making
What level of decision making is required of the role and on what decisions does it impact? E.g., there is little requirement for decision making in the role, or role makes decisions within defined procedures, or r, or role makes decisions within broad business guidelines where there are few or no policies available.

· Drive strategic decisions by turning complex data into clear, actionable insights.
· Inform growth strategy with evidence-based recommendations.
· Support senior leadership with data-led guidance that balances short-term performance with long-term growth.
· Prioritise initiatives based on commercial impact, customer value, and market dynamics.

	Communication
Please outline the type of communication skills required: e.g., is basic common courtesy required, or regular exchange of factual information, or are influencing or negotiation skills required as an essential requirement of the role?

· Communicate complex data and insights in a clear, compelling way to senior stakeholders and cross-functional teams.
· Influence strategic decisions through storytelling that connects analytics to commercial outcomes.
· Tailor messaging for diverse audiences—from board-level presentations to operational teams.
· Foster collaboration by translating insights into shared understanding and aligned action.

	Innovation
To what extent does the role contribute to and manage change, e.g., suggest improvements to products/processes or contributes useful ideas or regularly recommends improvements on existing procedures and quality within own area, or develops/adapts new existing processes for increased quality/efficiency or continuously searches for improvements in techniques which add value to the business and has full responsibility and accountability for implementing these.

· Champion the use of future facing technology to present new customer and commercial opportunities.
· Drive innovation in customer insight methodologies, loyalty measurement, and market intelligence.
· Foster a test-and-learn culture, using data to validate new ideas and accelerate decision-making.
· Continuously explore emerging data sources and technologies to enhance strategic foresight and competitive advantage.


Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	JOB SPECIFICATION

	1. Professional Qualification(s)
	Desirable
· Degree is preferred in a relevant field (e.g. Psychology, Data Science, Statistics, Economics, Research Methods, Business Analytics, or Marketing).
· Advanced qualifications (e.g. MSc, MBA)

	2. Knowledge
	Essential
· Deep experience in customer insights and market intelligence in a senior leadership role
· Experience in the ecommerce is desirable
· Experience in working with cross-functional teams and business units to translate business needs into data-driven solutions.	Comment by Izabela Papciak: skills
· Strong knowledge of data governance and data compliance standards.
· Proven track record of utilising data across multiple systems and platforms.


	3. Skills/Ability
	Essential
· Ability to influence senior stakeholders and drive strategic decision-making through insight and data	Comment by Izabela Papciak: All these are skills and abilities so please move to the next part of the table	Comment by Nick Bamber: done
· Communications skills – able to present complex insights in a clear manner that influences senior decision making; able to tailor comms to different audiences
· Proven experience in customer analytics, market insights, or commercial strategy roles within QSR, retail, or consumer-facing sectors.
· Customer Behaviour & Loyalty: Deep understanding of customer lifecycle, segmentation, and loyalty drivers (beneficial if have QSR knowledge	Comment by Izabela Papciak: knowledge
· Market & Competitive Intelligence: Prior experience understanding market share dynamics, competitor benchmarking, and consumer trends.
· Regulatory & Data Governance: Awareness of data privacy regulations (e.g. GDPR) and best practices in ethical data use
· Relationship building and influencing skills
· Team leadership and developing others


Desirable
· Data & Analytics Tools: Not essential but would benefit to have worked with SQL, Python, R), BI tools (e.g. Power BI, Tableau).
· Measurement & Attribution: Prior Expertise in marketing effectiveness, ROI modelling




Domino’s Job DescriptionClassification: Confidential 

image1.jpeg




