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	[bookmark: _Hlk138085834]JOB DETAILS

	Job Title:
	Marketing Analyst

	Function: Department
	Online and Brand

	Location:
	Milton Keynes / Manchester

	Reporting to: Reporting To
	Senior Marketing Analyst

	Effective Date: irectReports
	August 2026

	Financial Scope/Operating Budget/Revenue (P&L) (If Applicable)

	N/A – no budget or P&L ownership

	Old DPG Grade/New DPG Band:
	



	[bookmark: _Hlk138086315]JOB PURPOSE & RESPONSIBILITIES

	Job Purpose:
Working within the Insight team, the Marketing Analyst uses data and analytics to help bring to life the to support the optimisation of marketing activity across digital and offline channels. The role focuses on turning data into clear, actionable insight that helps the business understand campaign performance, customer behaviour and the effectiveness of marketing spend.


	Key Responsibilities/Job Tasks:

•	Analyse marketing campaign performance across digital and traditional channels (e.g. paid search, social, display, TV, out-of-home) to identify what is working and what could be improved.
•	Build and maintain regular reporting and dashboards that give the business a clear, single version of the truth on marketing performance
•	Support the design and execution of testing methodologies to help maximise return on marketing investment.
•	Extract, interpret and present data from tools such as Google Ads, Meta, Google Analytics, BigQuery and SQL databases to provide insight to marketing and digital colleagues.
•	Work closely with the Digital, Marketing and Data & Insight teams to ensure data quality and consistency across all reporting
•	Build effective working relationships with colleagues and franchisees, communicating insights and recommendations in a clear, accessible way
•	Support senior colleagues with ad hoc analysis, business cases and strategic marketing projects as required
•	Comply with all applicable UK and Ireland Data Protection and ePrivacy legislation, reporting non-compliances where identified to the Data Protection team
•	Actively participate in Domino's performance development process to ensure knowledge and skills remain current and relevant for the role







The following sections consist mainly of a series of questions related to specific skills/job requirements.  You should focus on the role rather than the individual when considering the most appropriate answer and should base the response on what you consider to be the normal features of the job which are typical of the job and its usual working conditions over the year.

	SKILLS & JOB REQUIREMENTS (Please complete where applicable)

	Strategic Responsibility
No accountability for setting overall Functional Strategy. The role inputs into the Marketing/Digital team's approach to campaign testing and reporting, and its analysis directly shapes tactical and campaign-level decisions, but strategic direction is set by more senior roles.


	Business Knowledge
Requires good working knowledge of Domino's marketing and digital channels, campaign mechanics and the franchise model, plus solid external awareness of digital marketing and analytics best practice. Works closely with the Marketing and wider Data & Insight teams.

	Problem solving
Evaluates multiple sources of data to diagnose campaign and channel performance issues, often in situations without a single obvious answer. Uses analytical judgement and technical skill (SQL, GA, BI tools) to investigate anomalies and recommend solutions, escalating novel or high-impact issues to senior colleagues.



	Decision making
Makes decisions within established analytical frameworks and reporting processes, with latitude to determine the best method of analysis or testing approach. Recommendations directly influence marketing spend and campaign decisions, though final sign-off on significant budget decisions sits with senior stakeholders.



	Communication
Regular exchange of factual and analytical information is essential, along with the ability to translate technical findings into clear recommendations for non-technical audiences. Some influencing skill is required when presenting insight to marketing colleagues to drive action.



	Innovation
Regularly recommends improvements to reporting, testing methodology and data quality within the analytics function, and looks for ways to make marketing measurement more efficient and accurate. Not expected to lead large-scale process redesign, but expected to bring new tools and techniques to the team's ways of working.




Please summarise the levels of minimum education, knowledge, skills and experience this position requires (e.g., if you would be recruiting to fill this position, what aspects of background or knowledge would you expect a successful job applicant to have?)

Note: This may differ from the current job holder’s own skills and experience

	PERSON SPECIFICATION

	1. Professional Qualification(s)
	•	Degree in marketing, economics, mathematics, business or a related numerate discipline

	2. Knowledge
	•	2+ years' experience in a marketing analytics, digital analytics or data analyst role
•	Experience analysing and measuring marketing campaigns across digital channels (e.g. organic/paid search, PPC, display, social) and/or traditional media
•	Working knowledge of Google Analytics, SQL and BI/visualisation tools such as PowerBI
•	Good understanding of data protection and safe handling of customer data

	3. Skills/Ability
	•	Comfortable working with large datasets to extract and communicate key insights
•	Strong Excel and SQL skills and general comfort working with data at pace
•	Experience with GTM and data collection for marketing platforms
•	Good communication skills, with the ability to translate data into clear recommendations for non-technical stakeholders
•	A proactive, curious approach with strong attention to detail
•	Ability to build good working relationships across teams and with franchisees
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